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Introauction

Welcome to the new Vizrt. This document is a practical guide to help
iIntroduce you to the basic elements of our evolving identity. Here, we'll
outline our assets and how to use them to create branded materials

that are both consistent and cohesive.

Yet, in the end, guidelines are just that, a guide. Use your best
judgment and reference this document often.

Good luck!



Visual Identity

01 Logo

02 Colour

03 Typography
04 lllustrations

05 Iconography

contents

06 Imagery

O/ Brand Shapes
08 Layouts

09 Brand in Action



LOQO

Full Logo

Mini Logo

Logo Colours
Clear Space
Partner Lockups

Placement
Misuse



VIZRT VISUAL IDENTITY LOGO

Full Logo

Our logo is made up of two elements, the Wordmark
and Brackets. These must always be used together
as shown and serve as our primary visual identifier.

Our logo sits at the top of our visual identity
representing us everywhere we appear, both online
and offline, on screens and on the streets. It is
simple, effective and iconic.

FULL LOGO

Bracket Wordmark Bracket
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VIZRT VISUAL IDENTITY LOGO MINI LOGO

Mini LOgO While we use our Full Logo anywhere and everywhere we can, there are a few
instances where we may need something smaller and more compact that works in
small spaces and sizes. This is the role of our mini logo.

[ MINI LOGO ] [ FAVICON ] PIN




VIZRT VISUAL IDENTITY LOGO

Logo Colours

Colour plays an important role in ensuring our logo
appears at its best always. These are the approved
logo colours on their respective backgrounds.

‘ White logo on Viz orange background
e Viz orange logo on white background
a White logo on charcoal background

° Charcoal logo on white background

LOGO COLOURS




VIZRT VISUAL IDENTITY LOGO

Light and Dark Versions

When placing the logo over non-standard
backgrounds, such as photographic or illustrative
imagery, it is essential to ensure optimal contrast
and legibility. In most cases, this involves using the
monochrome logo: white on dark backgrounds and
charcoal on light backgrounds.

Careful consideration should also be given to
placement, aim to position the logo over areas with
minimal visual clutter and away from critical content
to maintain clarity and impact.

While there are no rigid rules for every scenario, the
following examples offer guidance to support
consistent and effective decision-making.

LOGO COLOURS
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VIZRT VISUAL IDENTITY LOGO

Clear space

The clear space is the area surrounding the entire
Logo and it must be kept free of any visual elements
such as text, graphics, borders, patterns, other
logos, etc.

The clear space is equal to X where X is the height of
the letter “V" in our Wordmark.

Minimum size

For optimum visibility across all touchpoints, the logo
should not be used under 90 px wide for digital and
25mm for print. Below this size we need to make a
strategic decision to either use the mini logo or
rethink the application altogether.
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CLEAR SPACE
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VIZRT VISUAL IDENTITY LOGO

Parther Lockups

When determining positioning for logo placements
used in brand partnerships, we use the same
principles that apply to clear space.

We use a simple 1pt divider to separate both logos.

The divider should extend across the full height of
the Vizrt logo. Partner logos should be sized
optically to ensure visual balance is achieved.

CLEAR SPACE
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VIZRT VISUAL IDENTITY LOGO

Placement

The preferred placement for the logo is in one of the
four corners of the layout: typically the top-left or
bottom-right, depending on the composition and
surrounding content although all corners are
permissible. This approach maintains a consistent,
unobtrusive presence while supporting overall visual
hierarchy.

Center placement may be used selectively, primarily
in cases where the logo serves as the focal point of
the communication. This includes instances such as
video intros, splash screens, or standalone brand
moments where minimal or no supporting content is
present.

PLACEMENT

Corner placement
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VIZRT VISUAL IDENTITY LOGO

Misuse

Using the logo incorrectly can undermine the
integrity of our brand and create a negative or
unprofessional impression. We've outlined some of
the most common mistakes to avoid when applying
the Vizrt logo.

Please note that this is not an exhaustive list.

Don't crop the logo

Don't separate or remove parts of the logo
Don’t use unapproved colours or backgrounds
Don’'t add shadows or effects

Don’t colour the logo separately

Don't place the logo on overly busy backgrounds

MISUSE




Colour

Viz Orange Recommended pairings

Primary Palette Colour Misuse
Secondary Palette

Tertiary Palette
Usage Proportions



















































































































































































































































